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o] tfgt 4157} Z7F5FaL(Chopik & Edelstein,
2014), F&7vf Aol EoMA|H(Mandel &
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RiEFolel vzl Fokeke A} p
Z|¢JtHMarchlewski & Fetchenhauer, 2006).
ol2|3t 5 WMo T35S AAlo] L3 A
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L Hirschberger2} Ein—Dor(2006) 2] &4+ At
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(Arndt, Solomon, Kasser, & Sheldon, 2004;
Goldenbberg, Pyszczynski, Greenberg, &
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(Harmon—Jones et al,, 1996; Marchlewski
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9. 2012). olEjet A BE Foo| FE
A S7)'e] 2oz Wolat ole
a2 E}(EBSﬂliZﬂXJ%‘, 2014).
wHebA S5 4ot 715 A A= ofn] o
-2 7]‘|‘Z]'T?_‘°] HoAhs A2 dxste] 715
50| APelA R nigARt Eds HAlsk=
ARSI S AR S AekE R AL
2 E710ll A3 et = Sl ARlA F717F
S UE AR 4 1RAD 9] 3
ol 2 W, Tl sk A
WS 212517 o Zo]tH(Cialdini, Reno, &

Kallgren 1990; Frey & Meier, 2004), ThA] &

’

l‘d

wu o

K

ol Al

OH ;(_1 1: zo _J__:l;;v__ /\]_Qx—] A 71—0
= Fustole 5718 3used, ol /1% 2

| Qlo] AAshe Abel#] 4 Uﬂ*]XV} 7|5 Eﬂ

FOR NI A4S AR 4 UF 2
2 27 4 1% WL ofF 4 et

b 514 1o A S99 e
@32 o] Zeol s TS 28} A17]7]
w2 & AN A2ke Fejs} Bk o)A
ol & AANE AP ol 71419 Blul

715 T Hels) fEstu, 75 WES i

d



o2 o]lf ¢ & Ao|tHCai & Wyer, 2014;
Ferraro, Shiv, & Bettman, 2005).
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Effective Message Strategy for Charitable
Donation Campaign with Mortality
Salience*

eJae-Hwi Kim
Ph.D. Professor, Dep. of Psychology, Chung—Ang University

eJin-Hee Kim**
Dep. of Psychology, Chung—Ang University

Th . research focused on death-related context of charitable campaigns, and suggested
IS a message strategy reflecting psychological copping mechanism against mortality
salience. Campaigners of charitable giving often emphasize the victim's tragic situation to
draw attention and magnify sympathetic reaction. Previous literature also revealed the
effectiveness of negative appeal in charitable campaigns. However, current study assumed
that if the negative emotion aroused by descriptions on victims exceeds from sadness to
the terror of death, the negative appeal can backfire. This is because death is an uncontrollable
event to the mortals, and people may perceive there is nothing to improve the situation.
Study 1 verified this assumption by examining that higher mortality salience could lead to
less donation attitude and intention, which is mediated by an avoidance motive. As a result,
lowering mortality salience of charitable appeal can be an effective way in persuading charitable
behavior.

Meanwhile, some donation issues can easily reminds of death-related thoughts, even when
the message's mortality salience is low. That is, people cannot help thinking about death
by simply noticing specific donation issues itself, such as massive accident like the sunken
ship Se-wol and natural disaster with heavy casualties. According to the Terror-Management
Theory, this kind of mortality priming triggers motives to protect cultural world-view in the
unconscious level, which makes people pursue socially supported behavior. Therefore, it was
hypothesized that 'social-norm focused message' emphasizing many other donors' behavior
is more effective than 'victim-needs focused message' evoking sympathy. As expected, study
2 examined different effects of these two charitable messages. Specifically, when it comes
to death-priming issue, social-norm focused message which is appropriately able to appeal
on the social motive can leads more favorable donation attitude and higher intention to
give.

Keywords : Charitable donation campaign, avoidance motive, world-view protection,
social-norm focused message, victim-need focused message
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